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1. MosicuuTeNLHAA 3alIHCKA

1.1. Heanb u 320294 AUCHUILIHHBI
enb mucHuIuIMHEL: GOPMUPOBAHUE Y CTYICHTOB TEOPETUICCKUX MPEICTABICHUHN U MTPAKTHICCKUX
HAaBBIKOB 110 CO3/IaHHIO, pa3padoTKe, INIAHUPOBAHUIO U YIIPABJICHHUIO OPEHIOM TEPPUTOPHH.
3amaun JUCHUILINHEI :

1) [lonroroBka kK TBOPUECKOM AEATEILHOCTU B 001aCTH KOHCTPYUPOBAaHUS UMUJIKA TEPPUTOPHIA,
rOpOOB WK OOBEKTOB 110 CO3JJaHUI0 HH(OPMALIMOHHBIX IIOBO/IOB IS POJAYKTOB B chepe Typusma

2) MOArOTOBKA K MPOEKTHON AESITETbHOCTH B 00JaCTH pa3pabOTKU U peain3aliy IPOEKTOB
NEeSATEIbHOCTH TYPUCTCKOTO IPEANPUSITHS,

3) NOArOTOBKA BITYCKHUKOB K OPraHU3allMOHHO-YIIPaBICHUYECKON AEATEIbHOCTH B 00JaCTH TypU3Ma.

I[I/ICIII/IHJII/IHa pPCAIM3yCTCd HAa HHOCTPAHHOM A3LIKC.

1.2. llepeyeHb MJIAHUPYEMBIX Pe3yJILTATOB 00yUeHHS MO TUCIIUIIIHHE, COOTHECEHHBIX C
HHANKATOPAMHM JOCTHKEHUsI KOMIETeH N

KoMnerennus Nuaukaropsl Pe3yabTarhl 00yueHust
(Ko 1 HAMMEHOBaHUE) KOMIIeTeH Uil
(K01 M1 HANMEHOBAHUE)
VK-4 Cnocoben | VK-4.5 Ilybnuuno | 3uamo: coeépemeHHble
NPUMEHAMb  COBPEMEHHbIe | GbICIYNAem HA — PYCCKOM | KOMMYHUKAMUBHblE MEeXHON02UuU  OJis
KOMMYHUKAMUBHbLE A3vIKe, cmpoum cgoe | akademuuecko2o u
MeXHON02UY, 8 MOM HUCTe | GbICIYNIEHUe C  YYemoM | NPOoecCUOHANbHO2O0 83aUMOOeUCEUsL
Ha UHOCMPAHHOM(bIX) | ayoumopuu u yeau oowjenus | Ymemo: NpUMEHAMb
A3vIKe(ax), ons KOMMYHUKAMUBHblE MEXHON02UU OISl
aAKa0eMu4ecKo2o u aAKaoemMu4ecKo2o u
npogeccuonanbHozo nPogeccuoHanbHO20 83aUMO0eUCcmeusl
83aUMO0elicmaus. Bnaoems:  Hasvlkamu  npumeHeHus
KOMMYHUKAMUBHBIX ~MeXHON02Ull 0/
aAKaoemMu4ecKoeo u
npogheccUuoHaIbHO20 83aUMOOeUCmEUs]
1IK-1 Braoenue npuemamu | I1K-1.2 Ocywecmensiem 3namv: KoHyenyuu mypucmcko2o
u Mmemooamu pabomsi ¢ 83aumooeticmsue ¢ npeonpusmus, NPUHYUNsl paspabomru
NEePCOHANIOM, MEMOOAIMU | nompedumenamu u aghghexmuesnoii cmpameauu u
OYeHKU Kavecmea U 3auHmMepeco8aHHbIMU Gopmuposanus akmueHoOU NOAUMUKU
pe3yIbmamusHoCmu cmopoHamu OYeHKU PUCKO8 NPeonpusimus
mpyoa nepcouana MYPUCMCKOU UHOYCIMPUU HA OCHOBE
npeonpusmus MmypucmcKkou KOHYenyuu 2eobpeHouH2a meppumopuil
unoycmpuu Ymemw: npumensmo cospemenmvie
Memoobl U MEXHON02UU
NPOEeKMUPOBAHUsL 0eameNbHOCHU
MYPUCTNCKO20 NPEeONPUAMUSL
Brademv: Hasvikamu npumeHnenus
COBPEMEHHBIX MEMOO08 U MEXHON02Ul




NPOEKmMuUpoBanUsl 0esimenbHOCmU
MYPUCMCKO20 NPEeOnPUSIMUSL

1IK-3 Brnaoenue
CNOCOOHOCMbIO OYEeHUBAMb
U ocyujecmensamy
MEXHUKO-IKOHOMUUECKOe
0bocHoBaHue
UHHOBAYUOHHBIX NPOEKNOB
8 MYPUCMCKOU UHOYCIPUU
HA PA3HBIX YPOBHSX
(chedepanvrom,
PecUOHALHOM,
MYHUYUNATLHOM
(noKkanbHOM) YposHe)

1IK3.1 Ymeem npumenamuo
HayyHvle

MemoOobl UCCIe008aHUS NPU
npo6edenUl IKCnepmu3ol
Op2aHU3AYUOHHO-
NpAGIeHYeCcKUx

UHHOBAYUU, NAAHUPYEMBIX K
NPUMEHEHUIO HA
npeonpusimusx

cghepvl mypusma

3nams: Konyenyuu mexHuko-
9KOHOMUYecKoe 000CHOB8aHUe
UHHOBAYUOHHBIX NPOEKMO8 8
MYPUCMCKOU UHOYCMPUU HA PA3HBIX
VPOBHAX

Ymems: npumenams mexnonocuu
MexXHUKO-9KOHOMU4eckKoe 000CHO8aHUe
UHHOBAYUOHHBLX NPOEKMO8 8
MYpPUCMCKOU UHOYCMPUU HA PA3HBIX
VDOBHAX

Braoemyu: nasvikamu mexnuxo-
9KOHOMUYECKOe 000CHOBANUSL
UHHOBAYUOHHBIX NPOEKMO8 8
MYPUCMCKOU UHOYCMPUU HA PA3HBIX
VPOBHAX

1IK-4 Cnocoben
ocyujecmeansams Hay4Ho-
anarumuyeckoe
0bocHoBaHue 6b1O0pa
OPeaHU3AYUOHHO-
VAPABIeHYeCKUX
UHHOBAYULL OJISL UX
npUMeHenUs Ha
npeonpusmusx cghepoi
mypusma

1IK-4.2 Ymeem npumernsmo
HayyHvle

Memoobl UCCIe008AHUSL NPU
npo6edenUl IKCnepmu3ol
OpPeaHU3AYUOHHO-
npaeieHYecKux

UHHOBAYU, NAAHUPYEMBIX K
NpUMEHEeHUIO Ha
npeonpusimusix

cghepvl mypusma

3namv: Konyenyuu HayuHo-
ananumuyeckoe 000CHO8aHUe 8b100pa
OPeaHU3AYUOHHO-YNPABTIEHYECKUX
UHHOBAYUL OJIsL UX NPUMEHEHUsL Ha
npeonpusmusx cghepvl mypusma
Ymems: npumensms cospementule
Memoobl Memoobl UCCAE00B8AHUSL NPU
npogedeHUlU IKCnepmu3ol
OP2aAHU3AYUOHHO-NPABTICHYECKUX
UHHOBAYUI, NAAHUPYEMBIX K
NPUMEHEHUIO HA NPEONPUSIMUSIX
cghepvl mypusma
Brademw: Hasvikamu npumenenus
COBPEMEHHBIX MEMOObL UCCAEO08ANUSL
npu npoeedeHUl IKCnepmu3bl
OPeaAHU3AYUOHHO-NPABTICHYECKUX
UHHOBAYUIL, NIAHUPYEMBIX K
NPUMEHEHUIO HA NPEONPUSINUAX

cghepvl mypusma

1.3. MecTo tMcuMIJIMHBI B CTPYKTYpe 00pa30BaTeJIbHOM MPOrpaMMbl

JucuumnnuHa (Modyns) «I'€OOpeHIUHT TYpPUCTUYECKUX IECTHHAIMI» OTHOCHTCS K YacTH,
dhopmupyeMolt yuacTHUKaMu 00pa30BaTEIbHBIX OTHOIICHHUM OJI0Ka TUCITUIIINH Y4eOHOTO TUTaHa.

Z[J'IH OCBOCHUA  JUCHHMITIINHBI

(M00Oyn) HEOOXOIAUMBI

3HAaHUA, YMCHHA U BJIAACHUA,

C(l)OpMI/IpOBaHHI)Ie B XOJ€ U3YUCHHUA CICAYIOIUX AUCHUILNIMH W MNPOXOXKICHHUA MNPAKTHK!I MI/IpOBble
KYJbTYPHO-UCTOPUUCCKHUEC U TYPUCTCKHUC PCCYPCHI, Prinok HAallMOHAJIBHOI'O MW MCKIAYHAPOIAHOI'O

TypHu3Ma.

B pesynbTare ocBOeHMS IUCLUUIUIMHBL (M0OYas) (HOPMUPYIOTCS 3HAHUS, YMEHHsS M BIaJICHUS,

HEeOOXOoaUMBIE  UIA

H3y4YEHUs

CITEAYIOIINX

JAUCHUIIIINH u

MIPOXOXKACHUS  IPAKTHK:

HpC,Z[HpI/IHI/IMaTCJ'ILCTBO U HWHHOBAllMKM B HWHAYCTPUU Typu3Ma U TOCTCHPUHUMCTBA, MapKeTI/IHF B

VWHJyCTPHUH TYpPHU3Ma .

2. CTpyKTYpa THCHUTLTHHBI
Oobmas TpyA0EMKOCTh TUCHUIUIHHBI cocTaBisier 3 3.e., 108  akamemuueckux 4aca (OB).



CTpyKTypa AUCHUILIMHBI JIs1 04HOH opMbI 00yUeHUst

O06beM gucHUIUIMHBI B (OpME KOHTAKTHOW pPabOThl 0OydYaromuxcs ¢ TeAaroru4ecKuMu
paboTHUKaMu ¥ (WIIK) JHUIIAMH, TPUBIECKAEMBIMH K peaTu3allid 0Opa30BaTEIBHON MPOrpaMMbl Ha

UHBIX YCIOBHSX, IPU MPOBEJICHUH YUEOHBIX 3aHATUH:

Cemectp | Tum yueOHBIX 3aHATHI KonnuectBo
4acoB
7 Jleknun 10
7 CemuHapbl/J1a00paTOpHBIE PAOOTHI 20
Bcero: 30

__ 78 akanmemuueckux 4yaca(oB).

O0beM AUCHHUIUTUHBI (MOTYJIsT) B hOpME CaMOCTOSITEIIbHON paOOThl 00YYAIOIIMXCSl COCTABIISET

3. Coep:xaHue TUCHUIIMHBI

No Haumenoeanue pazoena Cooepircanue
OUCUUNTIUHBL

1. Tema 1. Teopetnueckue [TonsiTue TepputopraibHOrO OpeHaa. TeppuTOpUaATBHBIMA
aCIeKThI OpenauHr u ero pynkuuu. Mctopudeckoe pa3BuTHe
TEPPUTOPUATIBHOTO TEPPUTOPUATBHOTO OpeHAuHTa. TeppuTopHanbHbId OpEHINHT U
bpennuara TEPPUTOPUATIBHBIN MAPKETUHT. BpeH T TEPPUTOPUM Y UMUK
(Theoretical aspects of TEPPUTOPHUH.
territorial
Branding)

2. Tema 2. Buasl u [Tonxone! K KMaccuUKaAIMK TEPPUTOPUATHHBIX OPEHIOB.
CTPYKTypa [Tpumeps! TepputopuanbHbIX OpeHa10B. CTpyKTypa
TePPUTOPUATBHBIX TEPPUTOPUATBHOIO OpeHa.

OpeHI0B
(Types and structure of
territorial brands)
3 Pa3zpaboTka MapkeTHHTOBOM CTpaTeruu (1eeornpeaesieHue,

Tewma 3. OCHOBHBIE HTaNbI
OpeHaNHTa TePPUTOPHIA
(The main stages of
territory branding)

CEerMEHTUPOBaHUE, UACHTU(UKAIUS LIEIEBbIX Ay JUTOPUI, UX
XapaKTePUCTUK U (PAKTOPOB MPUBIEKATEILHOCTH TEPPUTOPUH IS
HuXx). [lo3unronnpoBanre (aHaan3 NoTeHUMaNa Jyist OpeHInHTa
TEPPUTOPUU U Pa3BUTUSI OPEH/IA, BHISBICHUE JTUMUTHPYIOLINX
(baxTOpOB, aHATU3 MO3UIIMOHUPOBaHUS TeppuTopuu B CMU,

HU3YUYCHUC BOCHPUATUSA TCPPUTOPUN BHYTPCHHUMU U BHCUITHUMU




[[EJIEBBIMU ayTUTOPUSIMU, AaHATTN3 KOHKYPEHTHOU CpeJIbl,
pa3paboTka KoHIenmuu Opexaa). PazpaboTka kpeaTHBHOM
cTpareruu (pa3paboTka OCHOBHOIO KOMMYHHKAITMOHHOTO
cooOrieHust OpeHa, pa3paboTka BU3yaIbHOTO oOpa3a OpeHa,
W3YYCHHE BOCIIPUSTHUS JOTOTHUIIA, IEBU3a WITU JIO3yHTa IICJIEBEIMU
ayIuTOpusMu, pazpaborka brand-book). PaspaboTka mMeauitHO#M
cTpareruu (BbIOOp KaHAJIOB KOMMYHUKALIMU, MeIMAIIaHUPOBaHHE
U peKjama, BRIOOp peKJIaMHBIX HocHuTelel 1o kaxaomy CMU,
TUTAHUPOBAHKE TATIOB PEKJIAMHON KaMITaHUU BO BPEMEHHU).

[IpoexTHOE KOHCYJIBTHPOBAHUE.

Tema 4. CyObeKTHI
TEPPUTOPUATHHOTO
OpeHIMHTa

(Subjects of territorial

branding)

Ponb agmuHECTpauii, MyHUIIUIATUTETOB B CUCTEME
TeppuTOpUaIbHOro OpenauHra. Oprabl, peryaupyromnme
WHBECTHUIIMOHHYIO JIEATEIbHOCTh TEPPUTOPHIA, OTBETCTBEHHBIE 32
CBSI3U C OOIIIECTBEHHOCTHIO, 32 SKOHOMUYECKOE Pa3BUTHE, TYPH3M,
BHEITHEIKOHOMHUYECKYIO JESATEIbHOCTh U MEXIYHAPOAHOE
corpynuudectBo. Ponrs CMU u 0611ecTBeHHBIX OpraHU3allHii B
CUCTEME TEPPUTOPUATHHOTO OpeHIHTa. BU3HEC-CTPYKTYPHI,
CIIOPTUBHBIC, KYJIBTYypHBIE, HAYYHbIE U 00pa30BaTEIbHBIC
yupexaeHus. JKUTenu TeppuTopun Kak CyObeKThl

TEPPUTOPUATHHOTO OpEHINHTA.

Tema 5. OcobeHHOCTH
IMPOABHIKCHUSA
TEPPUTOPUHN KAK CAUHOTO
Openaa

(Features of promoting
the territory as a single
brand)

CHUMBOJIMYECKHE HHCTPYMEHTBI BO3EHCTBHS HA OTpeduTeneit
OpeHzia TeEppUTOPHH (CO3/IaHUE STUHOTO CTHIIS M TU3aiiHa
OCHOBHBIX aTpUOYTOB TEPPUTOPUH, BBITYCK PEKJIAMHO-
MH(POPMALIMOHHON U CyBEHUPHOW MPOAYKIUH, CO3/IaHHE
OpUIMATIBHOTO BYS3bIYHOTO HTEpHET-TIOpTalIa TEPPUTOPHH).
PeknaMHble HHCTPYMEHTBI IPOABMKEHUS OpeH1a
(pacnipocTpaHeHye HH(GOPMALIUHU C TOMOIIBIO PEKJIAMBI,
(dbopMHpOBaHUE WU MOAJEPKAHNE HHTEpPECca K TEPPUTOPHUH U e
IIPOJBMKEHHE BO BHEIIHEN cpefe). PR -uHcTpyMeHThI 10
MPOJBMKEHHIO OpeH1a TeppuTopHu ((hopMHupoBaHue 1
3aKpEIJIEHUE TO3UTUBHOIO UMHJIKa PYKOBOJUTEIIS TEPPUTOPUH;
aKTyaJIn3alys UICTOPUYECKUX JTMYHOCTEN, C KOTOPBIMU TEPPUTOPHUS
ACCOLIMUPYETCS; OpraHu3aIis COOBITUI U CTIELUATbHBIX
MEPONPUATHI (KOHKYPCHI, BHICTaBKHU, (GeCTHUBAIN, KOH(PEPEHIINH,

CHOPTHUBHBIE MEPONPUSATHS); BEIXO TEPPUTOPHHU Ha (peepanbHbIi




Y MEKTyHAPOJHBIN YPOBEHb C MPEACTABICHUEM €T0 TOCTHKEHUH,
pa3BUTHE U MPOJBUKCHUE MECTHBIX OPEH/I0B TOBAPOB H YCIIYT;
COTPYAHUYECTBO C APYTUMU PETHOHAMHU U TEPPUTOPUSIMHU,

COBMECCTHBIC MCKPETHOHAJIBHBIC MEPOIIPHUATUSA U IIPOCKTEI.

Tema 6. Typucrtckuii
OpeH]T TEPPUTOPHH U €TO
BUJIBI

(Tourist brand of the
territory and its types)

Knaccugukanus BunoB TypuzMa. TypucTHYECKHI MOTEHIHAT U
TypucTHYecKast UHQPACTPYKTypa Kak (GakTOPHI MOBBIICHUS
TYPUCTUYECKON ITPUBJIEKATEILHOCTU PeruoHa. Texnomornu
MOBBILICHUS TYPUCTUYECKON ITPUBIIEKATEIbHOCTH PErMoHa. Buibl
TypuUCTUYECKUX OpeH0B. ONBIT CO3JaHMs TYPUCTUUECKUX

opennoB B Poccun 1 3a pyOexxom.

Tema 7.
TeppuTopuanbHbIi
OpenauHTr B Poccun

(Territorial
branding in Russia)

Pa3Butne tepputopuanbHoro openaunra B Poccun. Ocobennoctu
co3aanus HalmoHaneHOTo Openna Poccun. CocraBnsromue Openaa
Poccuu. TexHonoruu npoBHKEHUS TEPPUTOPUATIBHOTO OpeH1a

Poccun Ha BHYTpEHHEM M BHELIHEM PBIHKE.

Tema 8. OcOOCHHOCTH H
IPOOIIEMBI
PETUOHAJIBHOTI'O
Opennunra B Poccun
(Features and problems
of regional branding in

Russia)

OcoOeHnoctu pernoHanbHoro Openaunra B Poccun. daxkrtopsl
(hopMHUpOBaHMS pETHOHAIBHBIX OpeH10B. OTBIT CO3/TaHUs
peruoHanbHbIX OpenoB B Poccun. [Ipo0Giaembl peruoHaabsHOTO

Openaunra B Poccuu.

Urorosas ¢popma

KOHTPOJIS

OK3aMCH




4. O0pa3oBaTe/ibHbIE TEXHOJIOTHH

Hns

IIPOBEICHUS

y‘Ie6HBIX 3aHATHH 110 JUCIHHUITIINHE HCIIOJIB3YIOTCA Pa3iInIHbIC

oOpa3oBaTenbHble TeXHOJOrHH. [l OpraHu3aIu y4eOHOTO IMPOIecca MOXKET OBITh HCIOJIB30BAHO
ANEKTPOHHOE 00ydeHre U (M) JUCTAHIIMOHHBIE 00Pa30BaTEeIbHBIC TEXHOJIOTHH.

5. OnleHKa JIAHHUPYEMBIX Pe3yJIbTATOB 00y4YeHUs

5.1 CucreMa oleHUBAHUSA

1

DopMa KOHTPOJIA Makc. K0JIM4ecTBO 0aJ1710B
3a oany Bcero
padory

Texkymuii KOHTPOJIb:

- onpoc 5 bannos 30 b6annos

- yyuacmue 8 OUCKYCCUU HA ceMuHape 5 bannos 10 b6annos

- Konmponvtas paboma (memot 1-3) 10 bannos 10 bannos

- KOHmMpoabHas paboma (memol 4-5) 10 b6annos 10 b6annos

[TpoMexyTouHas aTTecTalus — 3auem/3a4em ¢ OYeHKOU/IK3AMeH 40 0amnoB

(ykazamo popmy®)

HToro 3a cemectp 100 6amnoB

Ilosry4eHHBII COBOKYIHBIN pe3yIbTaT KOHBEPTUPYETCS B TPAJAULIMOHHYIO LKAy OLICHOK U B
HIKaITy OIleHOK EBporelickoii cucteMsl epenoca U HakoruieHus kpeautoB (European Credit Transfer
System; nanee — ECTS) B cooTBEeTCTBUM € TaOIULICH:

100-6annpHast mkana | TpaaunuoHHas mkana Lgé%a
95100 OTIINYHO A

83-94 B

68 — 82 XOpOIIIO 3a4TEHO C

gg : g; YAOBIETBOPUTEIBHO [E)

20 - 49 FX

0_19 HEYJIOBIETBOPUTEIHHO HE 3a4TEHO =

5.2 KpuTepuu BbICTaBJECHHS OLEeHKH 110 JMCHHUIIIMHE

Bamabsl/ | Ouenka mo KpuTtepun oneHKH pe3yJibTATOB 00y4eHUsl 0 AUCHUTLINHE

MIkana | aucuMNJIMHe

ECTS

100-83/ OTJIMYHO/ BricTaBnsieTcs 00ydaromeMycs, €CIH OH TITyOOKO M IMIPOYHO YCBOWII TEOPETUUCCKUH U

AB 384YTEHO MPaKTHIECKHUH MaTepHai, MOKET NPOAEMOHCTPHPOBATH 9TO Ha 3AHATHAX H B X0/
MPOMEKYTOYHON aTTECTAIIUH.
OOy4aroIMIACss UCUCSPITBIBAIOIIE U JIOTHYECKH CTPONHO M3j1araeT yueOHbIH MaTepua,
YMEET YBSI3bIBATh TCOPHIO C IPAKTHKOM, CIIPABIIICTCS C PEIICHUEM 33144

1 Cucrema OLICHUBAHWA BBICTPAMBACTCA B COOTBETCTBUU C y‘leGHblM IUTAHOM, T'I€ ONPEACIICHBI CbOle)I HpOMe)KyTO‘lHOﬁ arTeCTaluu

(3a4ér/3auéT C OlLEHKOI/K3aMeH), M CTPYKTYpOW MAWCLUIUIMHBI, TJE ONpeAeneHbl (OPMBI TEKYLIEro KOHTPOJIS.

Vka3biBaeTcs

pacnpernenenue 0aJUTOB 1o GopMaM TEKyIIETo KOHTPOJISI U TPOMEKYTOYHOM aTTeCTalluK, CPOKH OTYETHOCTH.
2 MosKeT NPOBOAUTECS KK B TPAJAMIUOHHOI, TaK ¥ B HHHOBALIMOHHOM ()opMe (3alluTa IIPOEKTOB, JE0Bas UIpa, KeiChl U T.11.)
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Baaasl/ | Ouenka nmo Kputepun oueHkn pe3yaibTaToB 00y4eHUsI 10 JUCUUIJIMHE

HMIxana | gucHUIIAHE
ECTS

npodeccroHaNFHOI HaNpaBJIeHHOCTH BBICOKOTO YPOBHSI CJIO’KHOCTH, MIPAaBUIILHO
00OCHOBBIBACT MIPUHATHIC PEIICHHS.
CB0OOIHO OpHEHTHPYETCS B yU4eOHOU 1 MpoecCHOHAIBHON TUTepaType.

O1eHKa M0 AUCIMIUIMHE BBICTABILIFOTCS 00yJaronieMycs ¢ y4ETOM pe3yIbTaToB

TEKyLIEW U IPOMEXYTOUHOM aTTECTALIMH.

KomnereHnny, 3aKperuiéHHbIE 32 JUCHUILTHHOMN, COPMUPOBAHBI HA YPOBHE —

«BBICOKHI».

82-68/ xopo1o/ BricTaBisieTcss 00y4aroleMycsi, €ClIu OH 3HaeT TEOPEeTUUECKUIl U MpaKTHUeCKuit

MaTepHall, IPaMOTHO U 10 CYILECTBY M3JIaraeT ero Ha 3aHATUSX U B XOJe

MPOMEKYTOUHON aTTeCTALlUU, HE IOMyCKasl CyIIECTBEHHBIX HETOYHOCTEH.

OO6yuatromnuiicss IPaBUIBHO IPUMEHIET TEOPETUUECKUE MOJI0KEHUS IPU PELICHUN

MpaKTHYECKUX 33/1a4 Npo(hecCHOHATBLHOM HANpaBJISHHOCTH Pa3HOTO YPOBHS

CJIO’KHOCTH, BJIaZieeT HEOOXOAMMBIMHE IJISl TOTO HaBbIKAaMU M PUEMaMH.

JlocTaTo4HO XOPOIIO OPUEHTHPYETCS B yUeOHOH 1 MpodecCHoHaNFHON IUTepaType.

O1eHKa M0 AUCIMIUIMHE BBICTABIIFOTCS 00yJaronieMycs ¢ y4éTOM pe3yIbTaToB

TEKyIEeH ¥ IPOMEXYTOYHOHN aTTECTALIH.

KomnereHnny, 3aKperuiéHHbIE 32 JUCHUIIHHOMN, COOPMUPOBAHBI HA YPOBHE —

«XOPOLIMIA».

67-50/ YJIOBJICTBO- BeicraBnsercst oOygaromeMycs, €I OH 3HAaeT Ha 6a30BOM ypOBHE TEOPETHUECKUH 1

D,E putensHo/ MPaKTHIECKUH MaTepual, 0MyCKaeT OTAEbHbIE OLIMOKY ITPU €T0 M3JI0KEHUH Ha
3aHATUAX U B X0JI€ IPOMEKYTOUHOM aTTeCTallHu.

3a4TeHO OO0y4aronuiicss UCTIBITHIBAET ONpeeIEHHbIE 3aTPYJHEHUS B IPUMEHEHUU

TEOPETHYECKUX MOJIOKEHHH MPH PEIICHUH MPAKTUUECKHX 3a]1au MPoheCcCHOHATBHON

HaIpaBJIEHHOCTH CTaHIApPTHOTO YPOBHS CJIOKHOCTH, BJIaJIeeT HEOOXOIUMBIMH IS

9TOro 6a30BHIMH HaBBIKAMH U MPHEMAMHU.

JleMOHCTpHpPYET AOCTATOUHBIN yPOBEHb 3HAHMS YIEOHOM INTEPATYPHI 10 AUCIUIUINHE.

O1eHKa M0 AUCIMIUINHE BBICTABIAIOTCS 00ydaroneMycs ¢ y4éToM pe3yIbTaToB

TEKyIEeH ¥ IPOMEXYTOYHON aTTECTALIH.

KomnereHnny, 3aKperuiéHHbIE 32 JUCHUITHHOMN, COOPMUPOBAHBI HA YPOBHE —

«JIOCTATOYHBIN».

49-0/ HEYJIOBJICT- BeicraBnsercst oOyuaromeMycs, €CiIi OH He 3HAaeT Ha 6a30BOM YPOBHE TEOPETUUECKHN

F,FX BOPHTENHHO / | ¥ TIPaKTHeCKHit MaTepual, J0MycKaeT rpyOble OIMOKH IPH €TO M3JI0KESHNUH Ha

3aHATUAX U B X0JI€ IPOMEKYTOUHOM aTTEeCTaIlHN.

HC 3a9TCHO OO0y4arouuiicss UCTIBITHIBAET CEPhE3HBIE 3aTPYIHEHUS B IPUMEHEHNH TEOPETUIECKHUX

TIOJIOKEHHH MPH PEIICHUHU MMPAKTUUECKHX 3aJ1a4 MPOoeCcCHOHAIbHON HANPaBISHHOCTH

CTaHJApTHOTO YPOBHS CJIOXHOCTH, HE BIaJIeeT HEOOXOIUMBIMH JUII 3TOTO HaBBIKAMH U

IpUEMAMH.

JleMoHCTpHpYeT (parMeHTapHbIe 3HAHUS YIeOHOI JIUTepaTyphl IO TUCIUIIIIMHE.

Or1ieHKa 10 AUCIMIUIMHE BBICTABISIFOTCS 00ydaronieMycs ¢ y4éToM pe3yIbTaToB

TeKyIeH U IPOMEXYTOUYHON aTTECTALUH.

KomnereHuun Ha ypoBHE «JJOCTATOUHBIN», 3aKPEIUIEHHBIE 34 JUCLUIUIMHON, HE

c(hOpPMHUPOBAHEL.

C 3a4TEHO

>3 Ouenounble cpeacTBa (MaTepuadbl) ISl TEKYHIEro KOHTPOJS YCIHeBAeMOCTH,

l'lpOMe)KyTO‘-lHOi/i arrecranumn oﬁyqammnxul o TMCHMIIJIMHE

3amaHue K TeKyILeH arTectaiuu (KOHTPOJIbHAs paboTa)

Bapuanr 1

Kakue aeMeHThI COCTaBISIIOT apXUTEKTYpy OpeHia TeppUTOpuii?

B uem cocTout cnenudpuka KOMMYHUKAIH 17151 TEppUTOpUaIbLHOTO OpeHaa?
Bapuanr 2

JlaiiTe xapakTepUCTUKY CO/IEpP KaHUS ayiuTa OpeHaa TEppUTOpPUH, MOPsIIKa ero
IIPOBECHUS.

HazoBute ocHOBHBIE TpeOOBaHUS MPHU Pa3pabOTKe JOTOTUIIOB TEPPUTOPHIA.
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Bapuanr 3

Kakue TeXHOIOTHY MHTEPHET-MaPKETUHTA IPUMEHSIFOTCS B TEPPUTOPUATEHOM OpeHauHTe?
Kakue ocHOBHBIE METO/IBI U CPEICTBA MPOIBUXKEHUS TPUMEHSIOTCS B TEPPUTOPUATBHOM OpeHANHTE?
Bapuant 4

Kaxum o6pazom hopmupyercs uAEHTUYHOCTh TEPPUTOPUAIBHOTO OpeHaa?

Ha3zoBwute 1ieHHOCTH OpeH1a MPUMEHUTENBHO K TEPPUTOPHUH.

Bapuanr 5

B uem coctout pons CMU B mpoABMKEHUN TEPPUTOPHATLHOTO OpeHa’?

B uem coctout ponbs PR-koMmmyHuKaIuil 1715 mpoaBukeHust openaa?

Bapuant 6

Kakyto posb u mpakTHuuecKkoe 3HaueHHuEe UMEIOT PeUTUHTH OpeH10B?

Onummre aropuT™ pa3paboTKH cTpaTerun OpeHma.

Bapuant 7

Kakue cpenctBa 1 METOIbI HCIIOJIB3YIOTCS TIPH MPOIBHIKEHUU OPEHIOB TEPPUTOPHUIA?
[IpuBeauTe mpuMepsl MPUBJICYSHUS JTUICPOB MHEHH JIJIsl POIBUKEHUSI OPEH/I0B.

Bormpock! k npomMexyTOYHON aTTecTaluu (3K3aMeHy)

1. Konuenus reppuropuanbHoro Openaunra C. AHX0NIbTa
2.®.Kotnep o CylHOCTH U 3a7a4yax OpeHIMHIra TeppUTOpuit
3.Crnenuduka OpeHUHra rocy1apcTBa

4.0cobeHHOCTH OpeHIMHTa peruoHa

5.Cnenuduka OpeHauHTa ropojaa

6.Biusinue ri1o6anbHBIX KOHTEKCTOB HA T€OOPEHIMHT

7.OCHOBHBIE HalpaBJIeHUs] T€OOPEHANHTa

8.Metobl pabOTHI € )KUTEISIMU TEPPUTOPHH KaK CyOBEKTaMU T€0OpEeHIMHTa
9.bu3Hec-coo011ecTBO Kak (pakTop OpeHIMHIa TEPPUTOPHIA
10.Teopus riobaibHOTO TOpOaA

11.Teopus nHGOPMALIMOHHOTO TOPOIA

12.I".3ummens 0 ropoICKON KU3HU

13.Konuenuus kpeatuBHoro ropoaa Y.JIrunpu

14.HappaTuB B CTpyKType NO3ULIMOHUPOBAHUN TEPPUTOPHUH
15.Teopus ropona @.J[xeiimucona

16.I'ymanuTapHas reorpadus Kak Moaxoja K OpeHIUHTY TEPPUTOPHI
17.I1IonsTHE U CTPYKTYypa UIeiiHOM miuaTdopmMbl reoOpeHia
18.CtpyKTypa KOMMYHHUKaIMK py IPOABMKEHUN TeoOpeHaa
19.Product Placement kak HHCTpYMEHT IPOABMKEHUS re0OpeH 1a
20.®paniry3ckas MIKoJIa TeOOpEHANHTA

21.KynbpTypHOE Hacie/ie B HappaTUBHBIX NMPaKTHKaX reoOpeHIuHra
22.00bIT IPOABUKEHHS TOPOI0B WK pernoHoB Poccun (Ha BbIOOp, KpoMe MBIIIIKMHA)
23.3HaueHue r100aIbHBIX COOBITHI Kak Cpe/icTBa MPOJBIXKEHUS TEPPUTOPUIA
24.I'eoOpeHaNHT: TOHSTHE, CYITHOCTh, HICTOPUSI CTAHOBJICHUS
25.KpeaTuBHBIE MHAYCTPUH KaK MOAXOJ K NPOJIBUKEHUIO TEPPUTOPHIA
26.MecTo IpOUCX0XK/ICHNS KaK HalpaBjIeHHe re0OpeHIuHTa
27.Typu3M B KOHTEKCTE re00OpeHANHTa

28.XynoxecTBeHHbIE apTeaKThl KaK pecypc reoOpeHHra
29.Teopus ropoaa I'.3ummens

30.PR-mepomnpusaThs Kak HHCTPYMEHT OpeHINHTa TePPUTOPUI
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6. YueOHO-MeTOAMYEeCKOe U HH(POPMAIHOHHOE 00ecrieueHne T CIHTITHHBI

6.1 Cnucok MCTOYHUKOB M JIUTEPATYPHI
Jluteparypa
OcHoBHa4:

Bacunbesa, 3. A. Yopasnenue 3¢(HeKTUBHOCTHIO HHHOBAIIMOHHOTO Pa3BUTHSI MYHUIIUTIATBHBIX
TeppuTopuil [DnekTpoHHbId pecypc] : Mounorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
Kpachospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

NHcTUTYT 0CcOOBIX 3KOHOMHYECKHX 30H B Poccuiickoii denepanun: (pUHAHCOBO-TPABOBHIE U

OpraHU3aIMOHHO-D)KOHOMHYECKHEe acnekThl (yHukimonupoBanus / I1.B. IlaBnoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429
Typmait, WM. C. Teopernueckuili aHaau3 BO3JICUCTBUA HSKOHOMHUYECKOWM HWHTErpalud Ha

MIPUBJICYCHUE TIPSIMBIX WHOCTPAHHBIX MHBECTHIIMHA B YKOHOMHKY PETHOHOB [DIIEKTPOHHBIN pecypc] /
. C. Typnaii / Pernonanbpable MPoOIeMbl IPEoOpa30BaHUs IKOHOMUKH: MaTepuaibl Beepoccuiickoi
HAYYHO-TIPAaKTHYECKO KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopus u mpakTHKa COLIMOKYJBTYpPHOTO OpeHAuHra. LleHHOCTHBIE acCHeKTHI
co3ianus OpeHIoB B coluanbHOl cdepe : yuebnoe mocodbue / E. A. Ocunosa. - Mocksa : HULL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsii. - URL:
https://znanium.com/catalog/product/523512

JononHuTenpHas:

1. Ky3smuna, O. I'. Bpenn-menemxmenT : yue6Hoe nocobue / O. I'. Kyzpmuna. — Mocksa :
PUOP : UHOPA-M, 2019. — 176 ¢. — (Bricuiee obpa3zoBanue: bakanaBpuar). - ISBN 978-5-369-
01614-5. - Tekcr : anekrponHsiit. - URL: https://znanium.com/catalog/product/989798

2. Kacrensc, M. Bnacte kommyHukanuu : MoHorpadus / M. Kacrenbe ; nep. ¢ anrnr. H. M.

TeineBuu, A. A. Apxunosoii ; nox Hayd. pea. A. M. Uepnsix ; Hau. nccnen. yu-t «Bpicmias mkona
DKOHOMHKH». - 3-¢ m3a. - MockBa : M3n. gom Bricmieii mxkomsl 3xoHomuku, 2020. - 594 c. -
(ITepeBomnbie yueOnuku BIIID). - ISBN 978-5-7598-2029-1. - Tekct : snektponHsid. - URL:
https://znanium.com/catalog/product/1209260

3. Hlapkos, ®. 1. KoMMyHHKOJIOTHSI: KOMMYHHUKAIIMOHHBIA KOHCAITHHT : ydyeOHOe mocobue /
®. U. llapkos. - 2-¢ usn., crep. - Mocksa : M3narenscko-Toproas kopropanus «Jlamko u K,
2020. — 406 <c. - ISBN 978-5-394-03546-3. - Tekcr : omekrponnsii. - URL:
https://znanium.com/catalog/product/1093697

4. Xonpen, Haitjoxen JIx. Kpocc-kynbTypHbI MeHemkMeHT. KOHUeNnus KOTHUTHBHOTO
MEHeUKMeHTa: Yd4e0. mocobue s CTyIEHTOB, oOydamlomuxcs Mo HampasieHuto 521500
«MenemxMenT» U crenuaabHoCcTIM 350400 «Cssisu ¢ oOmecTtBeHHOCTRION, 350700 «Pexmamay» /
H.JIx. Xonzaen; [lep. ¢ aurn. nmox pexn. npod. b.JI. Epémuna. — M. : OHUTU-/IAHA,2017. — 384 c.
(Cepust «3apyOexubrii yueOHuk») - ISBN 978-5-238-00886-4. - Tekct : asmektponnsid. - URL:
https://znanium.com/catalog/product/1028506

5. YUepnaronn, JI. bpernunar. Kak co3gare MomHbIA OpeH| : Y4eOHUK IJIsi CTYJECHTOB BY30B,
oOyvarormuxcst 1o crnenuanbHOocTsIM 080111  «Mapketunr», 080300 «Kommepuwmsy, 070801

«Pexnamay / Jlecnu ne Yepnatonu, Manskoiasm Mak/loHans1 ; pend. u nep. ¢ auri. b.JI. Epémuna. —


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
https://znanium.com/catalog/product/989798
https://znanium.com/catalog/product/1209260
https://znanium.com/catalog/product/1093697
https://znanium.com/catalog/product/1028506
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Mocksa : FOHUTU-TAHA, 2017. — 559 c. — (3apy6exnbiii yueoHuk). - ISBN 5-238-00894-5.
Tekcr : anextponnsiid. - URL: https://znanium.com/catalog/product/1039965

6.2 IlepeueHnb pecypcoB HHGOPMALNHMOHHO-TETEKOMMYHUKANIMOHHOH ceTn « AHTEpHET».
Hayuno-nipaktuueckuii sxypHan KoprnopatuBaas umumpkenorus/ UMUK 1 MApKETHHT MECT
http://www.ci-journal.ru/journal/01 marketing mest

OdurmanbHbIi cauT Nation Brands Index, 20009. -
http://www.simonanholt.com/Research/research-introduction.aspx
DKcnepTHOE COOOIIECTBO B obnactu OpeHuHra TepPUTOPUI -

https://www.facebook.com/regionbrand
HarnwonansHas saekrponnas oudauorexka (HOB) www.rusneb.ru
ELibrary.ru Hayunas snekrponnas oubdiamnoreka www.elibrary.ru
Dnexrponnas oubaunorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press
ProQuest Dissertation & Theses Global
SAGE Journals
Taylor and Francis
JSTOR

6.3 IIpodeccuoHanbHbIe 6a3bl AAHHBIX H HH(POPMANMOHHO-CIPABOYHbIE CHCTEMBI
Joctyn k npodeccuonanbubiM 0a3am nanubix: https://liber.rsuh.ru/ru/bases

WudopmanroHHbIe CIIPaBOYHBIE CUCTEMBI:
1. Koncynberanr [lmoc
2. Tapanr

7. MaTepuabHO-TeXHHYECKOe o0ecnevyeHne TUCHHIIIHHBI

[lpr mpoBeneHUM 3aHATUN WCIIONB3YETCS ayIUTOpHs, O0OpYyIOBaHHAS TPOEKTOPOM JUIS
oroOpaxkeHust mpe3zeHTauuid. Kpome Toro, mpu NpoBeNeHUM JIEKUMH M TNPaKTHUECKUX 3aHATUN
HEOO0XO/IMM KOMIBIOTEpP C YCTAaHOBICHHBIM Ha HEM Opay3epoM M MpPOTPaMMHBIM OOECIeUeHUEM ISt
neMoHcTpauuu npesentauuii (Power Point u nip.).

st camoctosaTensHOM paboThl cTyaeHTy HeoOxoaum noctyn Kk DbC uznatenncTBa «tOpaiT»
(biblio-online.ru), apxuBy uccienoBarenbckux xypHaios JSSTOR, MHB]I Scopus u Web of Science.
[TepconasibHBIE KOMITBIOTEPHI, OCHaleHHbIe omneparuonHoi cucremoir OC MS Windows (XP u
BhIIIIE), mporpammHbIM obecriedennem MS Office 2003—-2010, nocrynom B MHTEpHET uepe3 Opaysep
Google Chrome nimu Opera, 0OHOBIISIEMO# aHTHBHPYCHOM 3amuToi Symantec Endpoint Protection.

[TonuTuyeckas kapTa Mupa.

[lepeveHb JIMIIEH3UOHHOTO TPOTPAMMHOTO 00eCTICUeHHS:

Microsoft Office —JIuuensus Ne 40001532 or 31.12.2007

Adobe Acrobat — JTunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jluniensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — Jluniensust Ne 1203794656 ot 01.01.2016

CnpaBouHo-npaBoBas cucrema «Koncynbrant [1ntocy - YueOHas Bepcus OecriiaTHas

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

CocTtaB nporpaMMHOI0 00eCreYeHHUs


https://znanium.com/catalog/product/1039965
http://www.ci-journal.ru/journal/01_marketing_mest
http://www.simonanholt.com/Research/research-introduction.aspx
https://www.facebook.com/regionbrand
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Ilpu nposedenuu 3auamuti 6e3 cneyuanvrozo 110 (moavko oemoncmpayus npezenmayuti, nn.3-9
HeobXo0uMo yoanumay)
Windows
Microsoft Office
Kaspersky Endpoint Security
Adobe Master Collection
AutoCAD
Archicad
SPSS Statisctics
OC «Aunbpt O6pa3zoBanue»
. Visual Studio
10. Adobe Creative Cloud

CoNoO~wWNE

[TpodeccrnonanbHbIC MOJHOTEKCTOBBIC 0A3bI JAHHBIX:

HarnwonansHas siaekrponnas oudauorexka (HOB) www.rusneb.ru
ELibrary.ru Hayunas snekrponnas oudiamnoreka www.elibrary.ru
Dnektponnas o6ubarorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

NGO~ wWNE

WudopmanroHHbIe CIIPaBOYHBIE CUCTEMBI:
3. Koncynsrant I[lntoc
4. Tapanr

8. ObecneueHne 006pa3oBaTeJILHOr0 MPoOIECCa IJIsl JHI ¢ OTPAHUYEHHBIMH BO3MOKHOCTSMH
310pPOBbSI M HHBAJIHN/I0B

B xome peanusanuu IUCLUIIIMHBL HUCIOJIB3YIOTCSA CIEAYIOIIME JONOJIHUTEIbHBIE METOJBI
o0ydeHus, TEKYyIIEro KOHTPOJISI YCHEBAEMOCTH U MPOMEXKYTOUHOM arTecTaluu OOydaromMxcs B
3aBHCUMOCTH OT UX MHIMBHUIYaJIbHBIX OCOOEHHOCTEM:

® /Ul CJENbIX M CJIA0OBUIAIMMX: JIEKIUH O(QOPMIISIIOTCS B BHJIE 3JIEKTPOHHOI'O JJOKYMEHTa,
JOCTYITHOTO € TOMOUIbI0 KOMIIBIOTEPA CO CHELMATU3UPOBAHHBIM MPOTPaMMHBIM 00€CIEUEHUEM;
[IACbMECHHBIE 3aaHUs BBIIIOJHAIOTCA Ha KOMIIBIOTEPE CO CIELHMAIM3UPOBAHHBIM IIPOTrPaMMHBIM
o0OecrieueHneM WJIM MOTYT OBIThb 3aMEHEHBbl YCTHBIM OTBETOM; OO0ECIEeUMBAeTCs WHIUBUAYaIbHOE
paBHOMepHOe ocBemieHue He MeHee 300 JIOKC; 7S BBINOJIHEHHUS 3aJaHus MPH HEOOXOJUMOCTH
MIPEIOCTABIIAETCS YBEIMYMBAIOIIEE YCTPOIMCTBO; BO3MOYKHO TaKXKE€ HCIIOJb30BAHUE COOCTBEHHBIX
YBEJIUYMBAIOLINX YCTPONCTB; MUCbMEHHBIE 3aJaHUs 0(OPMIIIOTCS YBEIMYEHHBIM HIPU(TOM; SK3aMEH
1 3a4€T MPOBOJATCS B YCTHOM (pOpME MM BBIMIOJIHAIOTCS B MUCbMEHHOM JOpMe Ha KOMIBIOTEPE.

o ISl TIyXUX U CIa0OCIHbIIANINX: JIEKIUH O(QOPMIIAIOTCS B BHJIE€ 3JEKTPOHHOTO JOKYMEHTA,
a00  MpenocTaBiseTcss  3BYKOYCHJIMBAIOIIAS — anmapaTypa HMHAWBUAYAJIbHOTO  MOJb30BaHMUS;
MMCbMEHHBIE 3aJlaHUsl BBINOJIHSIOTCS HAa KOMIIBIOTEpE B NMHCBMEHHON (QopMme; dK3aMeH U 3a4yéT
MIPOBOJISATCS B MUCBMEHHOM (hopMe Ha KOMITbIOTEPE; BO3MOXKHO IIPOBEIEHUE B (hOpME TECTUPOBAHMUS.

® /Ul JIMIl C HApyIIEHUSIMU OIOPHO-JBUTATENBHOIO armapara: JIEKIUU Oo(GopMIISIIOTCS B BHJIE
JJIEKTPOHHOI'O JOKYMEHTa, JOCTYIIHOTO C IIOMOIIBI0 KOMIIBIOTEPA CO CHEUUATU3UPOBAHHBIM
MPOrpaMMHBIM  OO€CI€YeHHEeM; TMHCbMEHHbIE 3aJlaHMsl  BBINOJHSIOTCS HA KOMIIBIOTEPE CO
CMELMATU3UPOBAHHBIM MPOIPAMMHBIM 00ecrieueHHeM; PK3aMeH U 3auéT MPOBOJATCS B YCTHOH (hopme
WJIH BBITIOJIHSAIOTCS B MUCbMEHHOM (popMe Ha KOMIBIOTEPE.

ITpu HEOOXOTUMOCTH MpelyCMaTpUBAETCs YBEIMUEHUE BPEMEHHU ISl TIOATOTOBKU OTBETA.

[Ipouenypa mpoBeaeHUs MPOMEKYTOUHOM aTTeCTaluu AJisi OOydarolUXCsl YCTAHABIUBAETCS C
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Y4ETOM MX MHIUBHIYaTBHBIX MCUXO(U3NIecKX ocobeHHOcTel. [IpoMexyTouHast arTecTausi MOXKeT
MIPOBOJIUTHCS B HECKOJBKO JTATIOB.

[Ipu mpoBeseHWW TPOLECAYPHl OLCHUBAHHS PE3YJIBTATOB OOyUYEHHs IPEIyCMaTpUBACTCS
WCIOJIb30BAaHUE TEXHUYECKUX CPENICTB, HEOOXOAMMBIX B CBSI3U C WHIUBUAYATHHBIMH OCOOCHHOCTSIMU
oOydJarommxcsi. OTH CpEACTBA MOTYT OBITh MPEJOCTABICHBI YHUBEPCHUTCTOM, HIU MOTYT
MCIIOJIb30BaThCsl COOCTBEHHBIE TEXHUUECKUE CPEICTBA.

[TpoBenenue mporeaypsl OICHUBAaHUS PE3YJIbTaTOB OOYUYCHHS JOIMYCKAETCS C UCIOJIb30BaHHEM
JTUCTAHIIMOHHBIX 00Pa30BaTEeIIbHBIX TEXHOJIOTUH.

ObecneunBaeTcss A0CTyNl K HMH(POPMAIMOHHBIM W OuOIuMorpaduueckuMm pecypcam B CETH
WNuTepHeT U1 Kaxaoro odydaromierocs B (hopMax, aaliTHPOBAHHBIX K OTPAaHUYCHUSM HX 3JI0POBbS U
BOCIIPHUSATHS HHPOPMALIUU:

® Ul CIENBIX W CIA0OBUISIIUX: B TEYaTHOM (opme yBeIW4YeHHBIM MpupToM, B (opme
AJIEKTPOHHOTO JIOKYMEHTa, B (hopMme ayanodaiina.

® JIUIS TIIYXUX U CJIA0OCIBIIIAIINX: B Ie4aTHOU opMe, B GOpME AIEKTPOHHOTO JOKYMEHTA.

® JIJIs1 OOYYAIOIINXCSl C HAPYIICHUSIMU OMOPHO-JABHTaTEIbHOTO armapara: B Ie4aTHOH gopme, B
(hopMe AIIEKTPOHHOTO JOKYMEHTa, B popme ayanodaiina.

VY4eOHbIE ayTUTOPHH IS BCEX BHJOB KOHTAKTHOM W CaMOCTOATENBHON palOOThI, Hay4Has
OubnroTeka M UHBbIE IMOMELIEHHUs i OOy4YEeHHUs OCHAILEHbl CIELHUAIbHBIM O0OpYZOBaHUEM U
Y4eOHBIMH MECTaMHU C TEXHHYECKHUMH CPEJCTBAMU OOYUYCHHUS:

® JUIsl CJIENBIX U CJIa0OBUISIIMX: YCTPOUCTBOM JJIsi CKAHUPOBAHMS M uTeHUs ¢ kamepoid SARA
CE; nucnneem bpaiing PAC Mate 20; npunrepom bpaitng EmBraille ViewPlus;

e Uil TIYyXUX M cJHabociplIaluX: AaBTOMAaTHU3MPOBAaHHBIM pabouMM MecTOM Ui JroAed ¢
HapyIIEHHEM CIIyXa U C1a0O0CTBIIIANINX; aKyCTUIECKAN YCHIIUTEINb U KOJIOHKH;

e i1 OOyYarOMMXCS C HApyMICHWSMH OIIOPHO-ABUTATEILHOTO ammapaTa: IepeIBUKHBIMH,
peryaupyeMbiMu 3proHomudeckumu napramu CH-1;, KOMObIOTEpHON TEXHUKOM €O CHELHalIbHBIM
MIPOTPaMMHBIM 00ECTICYECHHEM.

9. MeToauuecKkue MaTepHuaJibl

9.1 Inanbl ceMUHAPCKUX/ MPAKTHYECKHUX/ JJA0OPATOPHBIX 3aHATHIA

Tema 1. Bunbl u cTpyKTypa TeppUTOpUAIBbHBIX OPEHI0B

[Tonxone! Kk K1accuukau TeppuTOpuanbHbIX OpeH10B. [Ipumepbl TeppUTOpUATBLHBIX OPEHIOB.
CtpykTypa TeppUTOpHaIbHOTO OpeHa.

3ajanue: HAaTH IpuUMep TepputopuanbHoro Openzaa. [Iposectu anamus
CxeMma aHanm3a:

KpaTkoe onucanue npumepa TeppuTOPHAIILHOTO OpeHa.

Lens

3agaun

WHTerpaimoHHbINA XapakTep TeppUTOPUATIBHOTO OpeHa.
Aynautopuu (KTO BOBJIEYEH B KOMMYHHKAIUIO, KaK MTPOSIBIIAETCS).
BriBoz.

ocoarwNE

Crnucoxk nuTeparypsbl:



16

BacuibeBa, 3. A. Ynpasnenue 3pGeKTHBHOCTHIO MHHOBAIIMOHHOTO PA3BUTHSI MYHHUIIUTIATBHBIX
TeppuTopuil [DnekTpoHHbId pecypc] : Mounorpadgus / 3. A. BacumbeBa, T. II. JluxaueBa. -
Kpachosipck: Cubupckmuii benepanbHbIi YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0COOBIX SKOHOMHUYECKUX 30H B Poccuiickoii @enepauuu: puHaHCOBO-TIPaBOBBIE U

OpraHU3aIMOHHO-D)KOHOMHYECKHEe acnekThl (yHukiumonupoBanus / I1.B. IlaBmoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429
Typmaiti, WM. C. Teopernueckuili aHaau3 BO3JACUCTBUA SKOHOMHYECKOMW HWHTETpallMM Ha

MIPUBJICYECHUE TPSIMbBIX MHOCTPAHHBIX MHBECTULIMH B YKOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // Pernonanbable IPoOIeMbl IPeoOpa3oBaHus IKOHOMUKH: MaTepuaibl Beepoccuiickoi
HAY4YHO-TIPAaKTHYECKOH KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JIHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopuss u npakTHKa COLHOKYJIBTYpPHOTO OpeHAuHra. LleHHOCTHBIE acleKThbl
co3naHusi OpeHZOB B coluainbHOM chepe : yueOHoe mocobue / E. A. Ocunora. - Mocksa : HUIJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Ipyu npoBeneHUM 3aHATUH MCIOJIB3YyEeTCS ayIUTOpHs, OO0OpYJIOBAaHHAS MPOEKTOPOM JUIS
oroOpakeHust Tpe3eHTanuid. Kpome TOro, mpu NpOBENEHUH JIEKIWH W TMPAKTHYECKUX 3aHITHH
HE00XO0/IMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM U MpOrpaMMHBIM OOecliedeHueM IJis
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

[lepeyeHb JIMIIEH3UOHHOIO IPOrPAMMHOTO 00ECIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antuupyc Kaspersky — Jlunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunen3ust Ne 40001512 ot 22.12.2005

Tema 2. CoBpeMeHHBIE IPEACTABICHUS O POJIM TEPPUTOPUAIBHBIX OPEH/IOB.

3ajaHue: 03HAKOMUTHCS C PEKOMEHIOBAaHHOM JIMTEPATypOl U OTBETUTH Ha CIIETYIOLIME BOIPOCHI s
JTUCKYCCHUU:

1. Kakoe MecTo u mouemy 3aHMMarOT TEpPUTOpPUANIbHBIE OPEH/IbI B IOTOKE COLUATbHBIX
KOMMYHHUKaIUu?

2. Uem xapaKkTepu3yOTCcs TeppUTOPHATIbHBIE OpEeH IbI?

3. KakoBbl mpob6semMbl OpeHIUpOBaHUs TEPPUTOPUIL?

4. B uem nposiBisieTcst UHTErpallMOHHbBIN MOIX0 K TEPPUTOPUATILHEIM OpeHam?

Cnucok mrepaTypsl:
Bacunbesa, 3. A. Yrpasnenue 3¢)()eKTHBHOCTBIO HHHOBAIMOHHOTO Pa3BUTHS MyHHIIUIIAIBHBIX

TeppuTopuil [DnekTpoHHBIH pecypc] : Mounorpadgus / 3. A. BacumbeBa, T. II. JluxaueBa. -
Kpacnosipck: Cubupckuii benepanbHbIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTuTyT 0Cc00BIX dKOHOMHYECKHX 30H B Poccuiickoit denepanun: (rUHAHCOBO-TIPABOBHIE U

OpraHMU3alMOHHO-3KOHOMHYECKHEe acrnekThl (yHukunonuposanus / I1.B. [lanos. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ax3. http://znanium.com/bookread.php?book=198429



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
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Typmait, WM. C. Teopernueckuili aHaau3 BO3ICUCTBUS HSKOHOMHUYECKOW WHTETrpallud Ha
MIPUBJICYCHUE TIPSIMBIX WHOCTPAHHBIX MHBECTUIIMH B YKOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii / Pernonanbpable IPoOIeMBbI IPeoOpa30BaHUs IKOHOMUKH: MaTepuaibl Beepoccuiickoi
HAY4YHO-TIPAaKTHYECKOH KoH(pepeHmu 26-27 oxtsa0ps 2010 roxa / UCOU JHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcurmioBa, E. A. Teopus u mpakTHKa COIMOKYJIBTYPHOTO OpeHAWHTa. [[eHHOCTHBIC acIeKThI
co3naHusi OpeHZOB B coluainbHO chepe : yueOHoe mocobue / E. A. Ocunora. - Mocksa : HUIJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsii. - URL:
https://znanium.com/catalog/product/523512

MarepualibHO-TEXHUYECKOE 00ECIICUCHNE 3aHSTHSL:

[lpu mpoBefeHHH 3aHATHH KCIONB3YETCS ayAuTOpHs, OOOpYIOBaHHAs IPOEKTOPOM JUIs
oToOpakeHHs mpe3eHTanuid. Kpome TOro, mpu NpOBEACHUM JCKIMHA W MPAKTHYCCKUX 3aHITHI
HEOOXOMM KOMITBIOTEP C YCTAaHOBJICHHBIM Ha HEM Opay3epoM M IPOrpaMMHBIM 0OECIICUECHHEM IS
neMoHcTpanuu npe3eHTanui (Power Point u ap.).

[epeyeHb JIMIIEH3MOHHOTO IIPOrPAMMHOTO 00ECIICUCHHMS:

Microsoft Office —JIunensus Ne 40001532 or 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jlumensust Ne 09667 ot 08.02.2006 Autuupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jluuenzust Ne 40001512 ot 22.12.2005

Tema 3. OcHOBHBIE ATanbl OpEeHINHIa TEPPUTOPHIA

3amaHue: 03HAKOMHUTHCS C PEKOMEHIOBAHHOM JINTEPATypOi M OTBETUTH Ha CJEIYIOIINE BOMPOCHI IS
JTUCKYCCHU:

1. PazpaboTka MapKETHHIOBOW CTpaTeruu (LejeonpeaesieHue, CerMeHTUPOBaHuE,
UJeHTU(DUKAINSA 1IETIEBBIX ayAUTOPUIN, UX XapaKTEPUCTHK U (DAKTOPOB MPUBJIEKATETLHOCTH
TEPPUTOPUU AJIS HUX).

2. TlosurnmonnpoBanue (aHATN3 MOTCHIMANA JIJIs OPSHIMHTa TEPPUTOPUN U Pa3BUTHSI OPECHIA,
BBISIBJICHHE JTUMHUTHPYIOMIUX (aKTOPOB, aHATTU3 MO3UIIMOHUPOBaHUs TeppuTopuu B CMU,
M3y4YeHHE BOCIIPUATHUS TEPPUTOPUH BHYTPEHHUMH U BHEIITHUMHU IIEJIEBBIMU ayIUTOPUSIMH,
aHaJlu3 KOHKYPEHTHOH Cpefibl, pa3padoTKa KOHILIENIIUU OpeHa).

3. Paspabotka kpeaTuBHOI cTpareruu (pa3paboTka OCHOBHOTO KOMMYHHUKAITMOHHOTO COOOIIICHUS
Openpa, pa3paboTka BU3yallbHOTO 00pa3a OpeH/ia, u3yueHue BOCIIPUSTHS JIOTOTHIIA, JeBU3a
WJIK JIO3YHTA [IEJIEBBIMU ay TUTOPUSMH, pazpaboTka brand-book).

Crnucok nureparypsl:
BacwuibeBa, 3. A. Ynpasnenue 3¢ (eKTUBHOCThIO HHHOBAIIMOHHOTO PAa3BUTUS MYHUIIUIATBHBIX

Tepputopuil [OnekTpoHHbl pecypc] : Mounorpadus / 3. A. BacunmeeBa, T. II. Jluxauesa. -
Kpacnosipck: Cubupckuii benepanbHbIN YHUBEPCUTET, 2010. - 144 C. -

http://znanium.com/bookread.php?book=442034
HNHCTUTYT 0cOoOBIX 3KOHOMHUYECKHX 30H B Poccuiickoii denepanuu: (UHAHCOBO-IIPABOBBIE U

OpraHU3aIMOHHO-?PKOHOMHUYECKHE acrnekThl (yHukiuonupoBanus / I1.B. IlaBnoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429
Typnaii, 1. C. Teoperuueckuil aHanu3 BO3AECHCTBHUA HDKOHOMHUYECKOM HHTErpaluu Ha

MIPUBJICYCHUE TIPSIMBIX MHOCTPAHHBIX MHBECTHIIMNA B DKOHOMHUKY PETHMOHOB [DIEKTpOHHBIN pecypc] /
N. C. Typnaii // Peruonansubie po0aeMbl TpeoOpa3oBaHusi SdKOHOMUKH: MaTepuaibl Beepoccuiickoit


http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
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Hay4YHO-TIpaKTUYecKor KoH(pepenumu 26-27 oktsiops 2010 roga / UCOU JIHIL PAH, AT'Y, AT'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopusi u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAUHra. LleHHOCTHBIE acIEeKThI
co3maHus OpeHNIOB B colaiibHON cdepe : yuebnoe mocodme / E. A. Ocumosa. - Mocksa : HUILL
NHO®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponnsid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTIeYCHNE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH MCIOJIB3YETCS ayIUTOpHsi, OO0OpYJIOBAaHHAs MPOEKTOPOM JUIS
oroOpaxkeHust mpezeHTanuid. Kpome TOro, mpu mHpoOBENEHUH JIEKIUH W TMPAKTHYECKUX 3aHATUH
HE00XO0/IMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M IpPOTrpaMMHBIM OOECHedeHUEM s
neMoHcTpanuu npesentanuii (Power Point u nip.).

IlepeyeHb JIMIIEH3UOHHOIO IPOrPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTunenszus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jluuensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuriensust Ne 40001512 ot 22.12.2005

Tema 4. CyOBeKThl TEppUTOPUATBHOTO OpEeHANHTA

3aJaHue: 03HAKOMUTHCS ¢ PEKOMEHJOBAHHOM JINTEPATYPON U OTBETUTH HA CJIEIYIOLINE BOIIPOCHI IS
JUCKYCCUU:
1. Ponb agMMHUCTpaLMii, MyHULIUIIAJUTETOB B CUCTEME TEPPUTOPUATIBHOIO OpEHIUHTa.
2. Oprassl, peryIupyoue HHBECTHIIMOHHYIO IEATEbHOCTh TEPPUTOPHIA, OTBETCTBEHHBIC 32
CBSI3U C OOLIECTBEHHOCTBIO, 32 SKOHOMUYECKOE Pa3BUTHE, TYPU3M, BHEIIIHEAKOHOMUYECKYIO
NEeATEIbHOCTh M MEXKIYHAPOIHOE COTPYIHUYECTBO.

Crnucok nureparypsl:
BacwuibeBa, 3. A. Ynpasnenue 3¢ (eKTUBHOCTbIO HHHOBAIMOHHOTO PAa3BUTUS MYHUIIUIATBHBIX

TeppuTopuil [DnekTpoHHbIM pecypc] : Monorpagus / 3. A. BacwieeBa, T. II. Jluxauesa. -
KpacHospck: Cubupckuii benepanbHbIi YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0cOoOBIX 3KOHOMHUYECKHX 30H B Poccuiickoil ®@enepanuu: (prHaHCOBO-IIPABOBbIE U

OpraHMU3alMOHHO-3KOHOMHMYECKHE acrnekThl (yHukunonuponsanus / I1.B. [laBnos. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429
Typnaii, 1. C. Teoperudeckuil aHanu3 BO3AECUCTBHUA HKOHOMHUYECKOM WHTErpaluu Ha

[IPUBJICUEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLIMH B SKOHOMHUKY PErMOHOB [DNEeKTpOHHBINA pecypc] /
W. C. Typnaii // PernonanbHble npo0ieMsl mpeoOdpa3oBaHus 5)KOHOMHUKH: MaTepuaisl Beepoccuiickoit
Hay4YHO-TIpaKTH4ecKoi koHdpepeHmu 26-27 okts0ps 2010 roxa / UCOU JAHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
Ocunosa, E. A. Teopusi u mpakTHKa COLIMOKYJBTYpPHOTO OpeHAuHra. LleHHOCTHBIE acHeKThI

co3naHusi OpeHZOB B coluanbHOM chepe : yueOHoe mocobue / E. A. Ocunoma. - Mocksa : HUIJ
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponHsid. - URL:
https://znanium.com/catalog/product/523512

MaTCpI/IaJ'IBHO-TCXHI/ILICCKOC o0OecrieucHUEe 3aHATHS:


http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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[Ipy npoBeneHUM 3aHATHM HCIOJNB3YETCS ayaUTOpUs, OOOpYAOBaHHAs MPOEKTOPOM JUIs
oroOpaxkeHust Tpe3eHTauuid. Kpome Toro, mpu NpoOBeNEeHHH JIEKUUH W TMPAKTHUYECKUX 3aHATUN
HE0OXOIUM KOMITBIOTEp C YCTAaHOBJICHHBIM HAa HEM Opay3epoM U MPOTrpaMMHBIM OOecliedeHHEeM st
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

[lepeyeHb JIMIIEH3MOHHOTO MPOrPAMMHOT0 O0ECIeUeHUsI:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 T.

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antusupyc Kaspersky — Jluiensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuniensust Ne 40001512 ot 22.12.2005

Tema 5. OcoGeHHOCTH MPOIBUKEHUSI TEPPUTOPHUH KaK €IMHOTO OpeHaa

3ajaHue: 03HAKOMUTHCS C PEKOMEHIOBAaHHOM JINTEPAaTypOl U OTBETUTH Ha CIIEIYIOLIME BOIPOCHI IS
JUCKYCCHH:

1. CuMBonHMueckre HHCTPYMEHTHI BO3ACHCTBUSI Ha MOTpeduTeneil OpeHa TeppuTopHuH.

2. Co3pmanue eqUHOTO CTWIIA U IW3aliHa OCHOBHBIX aTprOyTOB TEPPUTOPHH.

3. Brimyck pexnamMHO-uH()OPMalMOHHON U CYBEHUPHON MPOAYKIIHH.

4. Co3zganue o(huIMaIbHOTO ABYSA3bIYHOr0 HTEpHET-TIOpTaia TEPPUTOPHH.

Crnucok nureparypsl:
BacwibeBa, 3. A. Ynpasnenue 3¢ (peKTUBHOCTbIO MHHOBAIMOHHOT'O PAa3BUTUS MYHUIIUIATBHBIX

Tepputopuii [DnexTpoHHBIH pecypc] : Monorpadus / 3. A. BacwmmeeBa, T. II. Jluxauesa. -
Kpacnospck: Cubupckuii benepanbHbIi YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

WHCTUTYT 0COOBIX 2KOHOMHUYECKHX 30H B Poccuiickoit denepanwn: (GUHAHCOBO-TIPABOBBIC H

OpTaHU3aIMOHHO-?)KOHOMHYECKHE acmeKThl (yHukimuonupoBanus / I1.B. IlaBmoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ax3. http://znanium.com/bookread.php?book=198429

Typmaii, . C. Teopernueckuil aHanu3 BO3AECHUCTBHUA HDKOHOMHUYECKOM WHTErpaluu Ha
IIPUBJICUEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLIMH B SKOHOMHUKY PErMOHOB [DJEKTpOHHBINA pecypc] /
W. C. Typmnaii // PernonanbHble mpo0ieMbl IpeoOpa3oBaHUs SKOHOMHKH: MaTepHalibl Beepoccuiickoit
Hay4yHO-TIpaKTU4Yeckoi KoH(pepeHuuu 26-27 oktsaops 2010 roga / UCOU JJHIL] PAH, AI'Y, AT'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopus u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAuHra. LleHHOCTHBIE acHeKThI
co3naHusi OpeHZO0B B coluanbHOi chepe : yuedHoe mocobue / E. A. OcunoBa. - Mocksa : HUIJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsld. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Tpy npoBeneHUM 3aHATUN MCIONB3YETCS ayIUTOpHsi, OOOpYIOBaHHAS MPOEKTOPOM JUIS
oToOpakeHusi mpe3eHTauuil. Kpome Toro, mpu mnpoBeNeHUU JEKUUH U MPAKTUYECKUX 3aHITUN
HE00X0/IMM KOMIIBIOTEp C YCTAHOBJICHHBIM Ha HeM Opay3epoM M IMpPOTrpaMMHBIM OOeCIeYeHUEM s
neMoHcTpanuu npe3eHTauii (Power Point u ap.).

[lepeyeHb JIMIIEH3UOHHOTO TPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 1.

Abbyy Fine Reader — Jlunensust Ne 09667 ot 08.02.2006 Antusupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunen3ust Ne 40001512 ot 22.12.2005



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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Tema 6. Typuctckuii 6pens 3apyOeKHBIX TEPPUTOPHIA
3aganue: 03HAKOMHTHCS ¢ PEKOMEHIOBAHHOM JIUTEPATYPOil U OTBETUTH HA CIIEAYIOIINE BOIPOCHI IS
JMCKYCCHH:

1. Knaccudukaius BUIOB Typu3Ma.

2. Typuctuyeckuii OTEHIMAT U TYPUCTUYECKasi HHPPACTPYKTYpa Kak (HakTOpsI

MOBBIIICHUS TYPUCTUIECKON TPUBIICKATEIbHOCTH PETHOHA.

3. TexHOIOTHM MOBBIMICHUS TYPUCTHUECKOW MPUBIEKATEIHHOCTH PETHOHA.

4. Buapl TypuCTUYECKHX OPEHIIOB.

5. OmnbIT co3anust TypucTudeckux OpenoB B Poccuu u 3a pyoeskom.

Crnncoxk nureparypsl:
Bacunbesa, 3. A. Ynpasnenne 3ppekTHBHOCTBIO MHHOBAIIMOHHOTO PAa3BUTHSI MyHHUIUITATBHBIX

TeppuTopuil [DnekTpoHHblid pecypc] : Mounorpadus / 3. A. BacumbeBa, T. II. JluxaueBa. -
Kpacnosipck: Cubupckuii benepanbHbIi YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

WMHCTUTYT 0COOBIX 2KOHOMHUYECKHX 30H B Poccmiickoii denepanuu: (HUHAHCOBO-TIPABOBBIC H

OpraHHU3alMOHHO-9KOHOMHYECKHUEe acrhekThl (yHukunonuposanus / I1.B. Ilasnos. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429
Typnaii, WU. C. Teoperuyeckuil aHanu3 BO3ACHCTBUS HSKOHOMHUYECKOM HMHTErpallMd Ha

MIPUBJICYECHUE TPSIMBIX MHOCTPAHHBIX MHBECTULIMH B YKOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypce] /
. C. Typnaii / Pernonanpabie mpo0aemMbl MpeoOpa3oBaHms YJKOHOMUKH: MaTepuaisl Beepoccuitckoit
HAYYHO-TIpaKTHYECKO KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JAHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopusi u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAUHra. LleHHOCTHBIE acIeKThI
co3naHusi OpeHZ0B B coluanbHOi chepe : yuebHoe mocobue / E. A. OcunoBa. - Mocksa : HUIJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsld. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Ipy mnpoBeneHUM 3aHATUH HCIONB3YyeTCs ayIuTOpHs, OO0OpyIOBaHHAs MPOEKTOPOM IS
oToOpaxkeHust mpe3eHTauuil. Kpome Toro, mpu mNpoBeNeHUM JEKUUH W NPAKTUYECKUX 3aHITUN
HE00XO0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HMpPOTrpaMMHBIM OOECHeueHUEeM s
neMoHcTpanuu npeseHTanuit (Power Point u ap.).

[lepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOTO 0OecneueHus:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antusupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunensust Ne 40001512 ot 22.12.2005

Tema 7. TeppuropuanbHblii OpeHauHT B Poccun

3aj1aHue: 03HAKOMHUTHCS ¢ PEKOMEHIOBAaHHOM JINTEPATyPOl M OTBETUTH Ha CJICIYIONIHE BOIIPOCHI TS
JTUCKYCCHU:
1. OcobenHoctr 1 MpooOIEMBbI perHOHATBHOTO OpeHanHTa B Poccuu


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512

21

N

OcobeHocTu peruoHanbLHOTO OpeHunara B Poccun.

3. ®akropsl HopMUPOBAHHS PETHOHANBHBIX OpeH10B. OMBIT CO3/JaHNs PETHOHAILHBIX OPEH/IOB B
Poccun.

4. Tlpobnemsl peruoHanbHOTO OpeHauHra B Poccun

Crnucok nureparypsl:
Bacunbesa, 3. A. Ynpasnenne 3¢ (hekTHBHOCTEIO MHHOBALIMOHHOTO Pa3BUTHSI MyHUIUIIAIBHBIX

TeppuTopuil [DnekTpoHHbId pecypc] : Mounorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
Kpachospck: Cubupckmuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0COOBIX SKOHOMHUYECKUX 30H B Poccuiickoii @enepauuu: puHaHCOBO-TIPAaBOBBIE U

OpraHU3aIMOHHO-D)KOHOMHYECKHEe acnekThl (yHukiumonupoBanus / I1.B. IlaBnoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429
Typmait, WM. C. Teopernueckuil aHaau3 BO3JCUCTBUA HSKOHOMHUYECKOW HWHTErpalud Ha

IIPUBJICUEHHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLIMH B SKOHOMHUKY PErMOHOB [DIEKTpOHHBIH pecypc] /
. C. Typnaii / Pernonanpable Mpo0IeMbl Mpeodpa3oBaHus YdKOHOMHUKH: MaTepuaibl Beepoccuiickoit
HAYYHO-TIPaKTHYECKO KoH(pepeHmu 26-27 oktsa0ps 2010 roxa / UCOU JHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874
Ocunosa, E. A. Teopus u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAUHra. LleHHOCTHBIE acCIeKThI

co3iaHus OpeHIoB B coluanbHON cdepe : yuebnoe mocodue / E. A. OcumoBa. - Mocksa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHYECKOE 00ECTICYCHNE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH MCIOJB3YyETCS ayIUTOpHsi, OOOpYJIOBaHHAs MPOEKTOPOM JUIS
oroOpakeHust Tpe3eHTanuid. Kpome TOro, mpu NpOBEIEHUHM JEKIUH W TNPAKTHUYECKUX 3aHITUN
HE00XO0/IMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HNpPOTrpaMMHBIM OOECHeUYEeHUEM s
neMoHcTpanuu npeseHTauit (Power Point u ap.).

[TepeyeHb JIMIIEH3UOHHOIO NPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antuupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunen3ust Ne 40001512 ot 22.12.2005

92 MeToauuyecKkue peKOMEHIALNH M0 MOArOTOBKE MHCHMEHHBIX padoT
[TucbmenHbIe paboThHI O KypCy (aHAIUTUYECKOE 3aJaHKe, pedepaTuBHbIN 10KIa], MyOIndYHOe

BBICTYTUICHHE) BBIMIOJMHSAIOTCS Ha JMcTax Oejoil Oymarm ¢opmara A4 (cranmaptHas Oymara s
npuntepa). [lonst — cBepxy, cHU3y | cmpasa 2,5 cMm, cieBa 3 cm. [Ipudt xenarenbHO UCTIOIB30BATh
CTaHJapTHBIN, 0e3 Haceuek (pekoMeHayercs rapuutypa Times New Roman), xerns 12, uHTepBan
OJIMHApHBIM, BBIPABHMBAHME TEKCTa 0 mupuHe. Homepa crpanul BHHU3Y nocepeauHe. OHU HYXHBI
Be3/le, KpoMe IMepBOro (TUTYJIbHOTo) jucta. [nsg odopMieHHs CCBHUIOK HCIONBb3YHTE (YHKIUIO

«CHOCKM BHU3Y CTpaHHUIbD» B mporpamme Word.


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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Kaxnplit pa3nen paboThl, ecii OH 3aHUMAeT HECKOJIBKO CTPAHMUII, I1e1eco00pa3Ho HAYMHATH C
HOBOU CTpaHulbl. Eciy pasznen 3aHMMAaeT MOJICTPAHUIBI, HOBBIM Pa3esl MOXKHO HA4aTh HA TEKYILEH.
Ha3zBanus pa3fenoB BBICIUTH )KUPHBIM MIPU(TOM, BBIPABHUBATH 110 IIEHTPY.

[Ipu BBICTaBIEHUH OIICHOK 32 TEKCT pedepaTHBHOTO JOKIAAA YIYUTHIBACTCS: 00BEM U Ka4eCTBO
NPOBEJCHHOW PabOTHl ¢ HAYYHOW JIMTEPATypOH MO TeMe JOKJIAAa, COACP)KaHHE W CTHIIb U3JIOKCHHUS
CaMoOTO TEKCTa JIOKJIaja, HaJIMYhue M KAa4eCTBO CIIPaBOYHO-OMOIMorpaduyeckoro ammapara paboThl
(CCBUTKM HA MCTOYHUKH JIOJKHBI OBITH 0(hOpMIIEHBI B COOTBETCTBUH ¢ TpeboBanusimu ['OCT P 7.0.5 —
2008), yMeHHE CTYACHTa aHAIW3UPOBATh NMPOYUTAHHOE, CPABHUBATH PA3JUYHBIC TOYKH 3PEHHS Ha

npoOsieMy U apryMeHTHpPOBaTh COOCTBEHHOE MHEHHE, OpopMIIeHHE peepaTUBHOTO T0KIa/1a.
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IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

JuctuninuHa (Mo0yab) «I'e00peHIMHT TeppUTOpUid (Ha aHTJIMMCKOM SI3BIKE)» peaTnu3yercs Ha
(hakynbTeTe BOCTOKOBEJCHHS M COIMAIbHO-KOMMYHUKATUBHBIX HAYK KadeApoil KyJIbTypbl MUpA U
JEMOKPATHH.

Lenv oucyunaunvl: GOpMUPOBAHKE Y CTYICHTOB TEOPETHUECKUX MPEICTABICHHUIA U MPAKTHYECKUX
HaBBIKOB 110 CO3JIaHHIO, Pa3paboTKe, MJIAHUPOBAHUIO M YIPABICHUIO OPEHIOM TEPPUTOPHUH.
3aoauu yuebrotl oucyuniuHol:
1) IToaroroBka K TBOPUECKOH AEATETHLHOCTH B 00IaCTH KOHCTPYHPOBAHUS UMHIKA
TEPPUTOPHUH, TOPOJIOB WIIH OOBEKTOB IO CO3JIAaHMIO HMH(DOPMAIIMOHHBIX TOBOIOB JIJIs
IPOAYKTOB B cepe Typuma
2) IOATOTOBKA K IPOCKTHOM NIEATEILHOCTH B 00J1aCTH pa3padOTKH U pealin3alliy IPOSKTOB
JESITeTBHOCTH TYPUCTCKOTO MPENIPUITHS;
3) MOATrOTOBKA BBIITYCKHUKOB K OPTaHU3aI[MOHHO-YIIPABICHUYECKOW NeSITeIbHOCTH B 001aCTH
TypHU3Ma.

JucuuninuHa HanpaBieHa Ha OPMUPOBAHUE CIIEAYIOMNUX KOMITETCHIINNA:

VK-4 Cnocoben npumensams cogpemeHHblie KOMMYHUKAMUBHbIE MEXHONI02UL, 8 MOM YUC/Ie HA
UHOCMPAHHOM(bIX) A3bIKe(AX), OISl AKAOeMUHEeCKO20 U NPOPECCUOHATILHO20 83AUMOOECMBUSL

VK-4.5 I[lybnuuno evicmynaem Ha pyccKOM si3biKe, CIPOUN c80e 8blCIYNIEHUE C YYenoM ayOumopuu
u yeau oouenus

1IK-1 Braoenue npuemamu u memooamu pabomol ¢ NepcoHAIOM, MEMoOAIMU OYeHKU Kauecmed u

Pe3yIbmamusHOCmuy mpyoa nepcoHana npeonpusmus Mypucmckou uH0yCmpuu

1IK-1.2 Ocywecmensem @3aumooeticmeue ¢ NOmpeOumensimu u 3auHmepeco8aAHHbIMU CIOPOHAMU

11K-3 Bnaodenue cnocobHOCMbIO OYeHUs8amy U 0CYueCmeaisims MexHUKO-3KOHOMUYecKoe 000CHO8aHUe
UHHOBAYUOHHBIX NPOEKMO8 8 MYPUCHCKOU UHOYCIMPUU HA PA3HBIX YPOBHAX ((hedepanbrom,

PECUOHANbHOM, MYHUYUNATILHOM (JIOKATbHOM) YPOBHE)

1IK3.1 Ymeem npumenamo Hayunbvle Memoobl UCCIEO08AHUSL NPU NPOBEOEHUU IKCNEPMU3bL
OP2aHU3AYUOHHO-NPABTIEHYECKUX UHHOBAYULL, NIIAHUPYEMbIX K NPUMEHEHUIO Ha Npeonpusimusax cgepuvl
mypusma

ITK-4 Cnocoben ocywecmensims HAY4HO-AHATUMUYECKOe 0DOCHOBAHUE 8b100PA OPLAHUAYUOHHO-

VAPAGNEHUeCKUX UHHOBAYULL OJisL UX NPUMEHEHUS. HA NPEONpUsImusix cghepvl mypusma

ITK-4.2 Ymeem npumensims Hayunvie Memoobvl UCCIe008aHUs NPU NPOBEOEHUU IKCNEPMUZDL
OP2AHU3AYUOHHO-NPABTIEHYECKUX UHHOBAYUL, NIAHUPYEMBIX K NPUMEHEHUIO HA NPeOnpUsmusx cepvl
mypusma

B pesynbTare 0CBOCHUS TUCLUIIUHBI (MOOYis) 00yUYAIOIIMNACS TOJKEH:

3HaTh: COBPEMEHHbIE KOMMYHHUKATHBHbBIE TEXHOJIOTUY JIJISl aKaJeMHUECKOTO U
po¢eCCHOHATLHOTO B3aUMOJICHCTBUS; KOHLIETIIIMH TYPUCTCKOTO MPEIPUATHUS, TPHHLIUIIBI
pa3paboTku 3¢ (deKTUBHOIN cTpaTeruu U GOPMUPOBAHUS AKTUBHOM MOJIUTHUKH OI[EHKU PHUCKOB
NPEINPUATHS TYPUCTCKON MHIYCTPUU Ha OCHOBE KOHIEMIIMU T€00pEHIMHTa TEPPUTOPUIA; KOHLICTIIIH
TEXHUKO-3KOHOMHUYECKOE 000CHOBaHNE MHHOBAIIMOHHBIX ITPOEKTOB B TYPUCTCKOW MHIYCTPHH Ha
pa3HBIX YPOBHSX; KOHLENINHY HAyYHO-aHAJMTUYECKOe 0O0OCHOBAHUE BHIOOPA OPraHU3aI[MOHHO-
YIPaBJIE€HYECKUX HHHOBAIMH JUIsl UX MPUMEHEHUS Ha MPEANPUATUAX ceprl Typusma.

YMeTh: IpUMEHATh KOMMYHUKATUBHBIE TEXHOJIOTUH I aKaJIEMUYECKOTO U
npodeccnoHanTbHOTO B3aUMOIEHCTBUS; IPUMEHSTh COBPEMEHHBIE METO/IbI M TEXHOJIOTUU
IIPOEKTUPOBAHMS IEATENBHOCTH TYPUCTCKOTO IPEAIPUSITHS; IPUMEHATh TEXHOJIOTUU TEXHUKO-
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HKOHOMHUYECKOE 00OCHOBaHNE HHHOBAIIMOHHBIX ITPOEKTOB B TYPUCTCKON MHAYCTPHUU HA PA3HBIX
YPOBHAX; NPUMCHATH COBPEMCHHBIC MCTOABI UCCIICAOBAHUA MTPHU MPOBCACHUHN SKCIICPTU3BI
OpraHM3alMOHHO-TIPABICHYECKUX NHHOBALIMH, TNIAHUPYEMBIX K IPUMEHEHUIO Ha MPEIIPUATHIX
cdepsl TypHu3Ma.

Brnanets: HaBbIKaMU MPUMEHEHNSI KOMMYHUKATHBHBIX TEXHOJIOTHH ISl aKaJIEMUYECKOTO
HpO(beCCI/IOHaJIBHOI‘O B3aI/IMOIIeI>'ICTBHSI; HaBbIKaMU IMPUMCHCHUA COBPEMCHHBIX METOJOB 1 TEXHOJIOTHI
MPOEKTUPOBAHUS JIESTEIBHOCTH TYPUCTCKOTO MPEANPHUITHS; HABBIKAMU TEXHUKO-IKOHOMHYECKOE
000CHOBaHHUSI UHHOBAIIMOHHBIX ITPOEKTOB B TYPUCTCKOM MHAYCTPUH HA PAa3HBIX YPOBHSX; HABBIKAMHU
INPUMEHEHHSI COBPEMEHHBIX METObI HCCIIEIOBAHUS TP MPOBEJCHUH SKCIEPTU3bI OPraHU3alnOHHO-
MMPaBJICHYCCKUX I/IHHOBaLII/If/’I, IIaHUPYCMBIX K IPUMCHCHUIO Ha MMPCANIPUATHUAX C(I)epBI Typusma..

[To muctuminHe (Modyr0) IPeyCMOTpEHa IPOMEKYTOUHAS aTTeCTalus B GOpMe dK3aMeHd.

OO61ast TpyA0€MKOCTh OCBOEHUS TUCUUIUIMHBI (M00Y/i5) COCTAaBIsAET 3 3aueTHbIC €UHUIIBL.
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10. COURSE DESCRIPTION

1.2. The purpose and objectives of the course

" Geobranding of Tourist Destinations " is implemented at the Faculty of Oriental Studies and
Social and Communicative Sciences by the Department of Public Relations, Tourism and Hospitality.

The purpose of the discipline: to form master's degree students theoretical ideas and practical
skills in creating, developing, planning and managing a territory brand.

Tasks:

1) Preparation for creative activity in the field of constructing the image of territories, cities or
objects to create informational occasions for products in the field of tourism

2) preparation for project activities in the field of development and implementation of projects
for the activities of a tourism enterprise;

3) preparation of graduates for organizational and managerial activity in the field of tourism.

The discipline is aimed at the formation of the following competencies:
The course is implemented in English.

11. LEARNING OUTCOMES

Competence

Competence indicators

Learning Outcomes

VK-4 Be able to apply
modern communication
technologies, including in
a foreign language(s), for
academic and professional
interaction

VK-4.5 Publicly speaks in
Russian, builds his speech
taking into account the
audience and the purpose of
communication

To know: modern communication
technologies for academic and
professional interaction

To be able to: apply communication

technologies for academic and
professional interaction

To possess: the skills of using
communication  technologies  for

academic and professional interaction

ITK-1 Possession of
techniques and methods of
working with personnel,
methods for assessing the
quality and effectiveness of
the work of personnel of an
enterprise in the tourism
industry

I1K-1.2 Interacts with
consumers and stakeholders

To know: concepts of a tourism
enterprise, principles for developing an
effective strategy and forming an active
policy for assessing the risks of an
enterprise in the tourism industry based
on the concept of geo-branding of
territories

To be able to: apply modern methods
and technologies for designing the
activities of a tourist enterprise

To possess: skills in applying modern
methods and technologies for designing
the activities of a tourist enterprise

I1K-3 Possession of the
ability to evaluate and
carry out a feasibility study
of innovative projects in
the tourism industry at
different levels (federal,
regional, municipal (local)
level)

I1K3.1 Ability to apply
scientific

research methods during
the examination
organizational and
managerial

innovations planned for
application in enterprises

To know: concept feasibility study of
innovative projects in the tourism
industry at different levels

To be able to: apply technology
feasibility study of innovative projects
in the tourism industry at different
levels

To possess: skills of feasibility study of




29

tourism

innovative projects in the tourism
industry at different levels

ITK-4 Able to carry out
scientific and analytical
substantiation of the choice
of organizational and
managerial innovations for
their application in tourism
enterprises

scientific

managerial

tourism

I1IK-4.2 Ability to apply

research methods during
the examination
organizational and

innovations planned for
application in enterprises

To know: concepts scientific and
analytical substantiation of the choice
of organizational and managerial
innovations for their application in
tourism enterprises

To be able to: apply modern methods of
research methods during the
examination

organizational and managerial
innovations planned for

application in enterprises

tourism

To possess: skills in applying modern
research methods during the
examination

organizational and managerial
innovations planned for

application in enterprises

tourism

12. COURSE SYLLABUS

The total labor intensity of the course is 3 credits, 108 academic hours.

The structure of the course for full-time education
The scope of discipline in the form of contact work of students with teaching staff and (or)
persons involved in the implementation of the educational program on other conditions, during training

sessions:
Semester | Type of training session Number of
hours
1 Lectures 10
1 Seminars 20
Total: 30

The volume of the discipline (module) in the form of independent work of students is 78

academic hours (s).

Ne [ Name of the discipline section

Content

1
Theoretical aspects of territorial
Branding

The concept of a territorial brand. Territorial branding
and its functions. Historical development of territorial
branding. Territorial branding and territorial marketing.
Brand of the territory and image of the territory.

2 Types and structure of territorial
brands

Approaches to the classification of territorial brands.
Examples of local brands. Territorial brand structure.

The main stages of territory
branding

Development of a marketing strategy (target setting,
segmentation, identification of target audiences, their
characteristics and factors of territory attractiveness for
them). Positioning (analysis of the potential for territory
branding and brand development, identification of
limiting factors, analysis of territory positioning in the
media, study of the perception of the territory by
internal and external target audiences, analysis of the
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competitive environment, development of a brand
concept).

Development of a creative strategy (development of the
main communication message of the brand,
development of a visual image of the brand, study of
the perception of the logo, motto or slogan by target
audiences, development of a brand-book).
Development of a media strategy (selection of
communication channels, media planning and
advertising, selection of advertising media for each
media, planning the stages of an advertising campaign
in time). Project consulting.

Subjects of territorial branding

The role of administrations, municipalities in the
system of territorial branding. Bodies regulating the
investment activity of the territories, responsible for
public relations, economic development, tourism,
foreign economic activity and international
cooperation. The role of mass media and public
organizations in the system of territorial branding.
Business structures, sports, cultural, scientific and
educational institutions. Residents of the territory as
subjects of territorial branding.

Features of promoting the
territory as a single brand

Symbolic tools for influencing consumers of the brand
of the territory (creating a unified style and design of
the main attributes of the territory, issuing promotional
and informational and souvenir products, creating an
official bilingual Internet portal of the territory).
Advertising tools for brand promotion (dissemination
of information through advertising, formation or
maintenance of interest in the territory and its
promotion in the external environment).

PR tools to promote the brand of the territory
(formation and consolidation of a positive image of the
head of the territory; actualization of historical figures
with whom the territory is associated; organization of
events and special events (competitions, exhibitions,
festivals, conferences, sporting events); entry of the
territory to the federal and international level with the
presentation of its achievements, the development and
promotion of local brands of goods and services,
cooperation with other regions and territories, joint
interregional events and projects.

Tourist brand of the territory and
its types

Classification of types of tourism. Tourism potential
and tourism infrastructure as factors for increasing the
tourist attractiveness of the region. Technologies for
increasing the tourist attractiveness of the region. Types
of travel brands. Experience in creating tourist brands
in Russia and abroad.

Territorial
branding in Russia

Development of territorial branding in Russia. Features
of creating a national brand of Russia. Components of
the Russian brand. Technologies for promoting the
territorial brand of Russia in the domestic and foreign
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markets.

Features and problems of
regional branding in Russia

Features of regional branding in Russia. Factors in the
formation of regional brands. Experience in creating
regional brands in Russia. Problems of regional
branding in Russia.

9 Final assessment examination
13. COURSE POLICIES
13.1Grading system
Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95 — 100 Excellent A

83-94 B

68 — 82 Good passed C

56 — 67 D

50 55 Acceptable E

2049 : FX

0_19 Unpublishable unpassed F

13.1 Criteria for grading by course

ECTS
Scale

Points/ | Course score | Criteria for evaluating learning outcomes in the cource

100-83/ | Excellent/
AB passed

Exhibited to the student, if he has deeply and firmly mastered the theoretical and
practical material, he can demonstrate this in the classroom and during the intermediate
certification.

The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.

Freely oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.
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Points/
ECTS
Scale

Course score

Criteria for evaluating learning outcomes in the cource

82-68/
C

Good /
passed

Exhibited to the student if he knows the theoretical and practical material, competently
and essentially presents it in the classroom and during the intermediate certification,
without allowing significant inaccuracies.

The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.

Sufficiently well oriented in educational and professional literature.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “good” level.

67-50/
D,E

Acceptable /
passed

Exhibited to the student, if he knows the basic level of theoretical and practical
material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.

The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.

Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

The competencies assigned to the discipline are formed at the “sufficient” level.

49-0/
F,FX

Unpublishabl
e / unpassed

Exposed to the student if he does not know the theoretical and practical material at the
basic level, makes gross mistakes in presenting it in the classroom and during the
intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

14.

ASSESSMENT STRATEGIES AND METHODS

List of questions, tasks, topics for preparation for the current control:

Option 1

What elements make up the territory brand architecture?
What is the specificity of communications for a territorial brand?

Option 2

Give a description of the content of the territory brand audit, its order

holding.

What are the main requirements for the development of territory logos.

Option 3

What Internet marketing technologies are used in territorial branding?
What are the main methods and means of promotion used in territorial branding?

Option 4

How is the territorial brand identity formed?
List the brand values in relation to the territory.

Option 5

What is the role of the media in promoting a territorial brand?
What is the role of PR communications for brand promotion?

Option 6

What is the role and practical significance of brand ratings?
Describe the brand strategy development algorithm.

Option 7
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What means and methods are used to promote the brands of territories?
Give examples of attracting opinion leaders to promote brands.

List of questions, tasks, topics for preparation for the current control:
1. Territorial branding concept by S. Anholt
2.F.Kotler on the essence and objectives of territory branding
3. The specifics of state branding
4. Features of region branding
5. Specifics of city branding
6. Impact of global contexts on geobranding
7. Main directions of geo-branding
8. Methods of working with residents of the territory as subjects of geobranding
9.Business community as a factor in territory branding
10.Global city theory
11. Information city theory
12. G. Simmel on city life
13. C. Landry's creative city concept
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
16. Humanitarian geography as an approach to territory branding
17. The concept and structure of the ideological platform of the geobrand
18. The structure of communications when promoting a geobrand
19.Product Placement as a geobrand promotion tool
20.French School of Geobranding
21. Cultural heritage in geobranding narrative practices
22. Experience in promoting cities or regions of Russia (optional, except for Myshkin)
23. Significance of global events as a means of promoting territories
24. Geobranding: concept, essence, history of formation
25. Creative industries as an approach to the promotion of territories
26. Place of Origin as a Geobranding Direction
27. Tourism in the context of geo-branding
28. Artistic artifacts as a geobranding resource
29. Theory of the city G. Simmel
30.PR events as a tool for territory branding

15. COURSE MATERIALS

15.1List of sources and literature

Literature

Main

Vasilyeva, Z. A. Management of the efficiency of innovative development of municipal
territories [Electronic resource] : Monograph / Z. A. Vasilyeva, T. P. Likhacheva. - Krasnoyarsk:
Siberian Federal University, 2010. - 144 c. - http://znanium.com/bookread.php?book=442034

Institute of Special Economic Zones in the Russian Federation: Financial, Legal and
Organizational and Economic Aspects of Functioning / P.V. Pavlov. - M.: Master: INFRA-M, 2010. -
256 c.: 7k3. http://znanium.com/bookread.php?book=198429
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Turlai, 1. S. Theoretical analysis of the impact of economic integration on attracting foreign
direct investment in the regional economy [Electronic resource] / I. S. Turlai // Regional problems of
economic transformation: materials of the All-Russian scientific and practical conference October 26-
27, 2010 / ISEI DSC RAS, DGU, DGSA. - Makhachkala: Science DNC, 2010. - C. 265 - 272. -
http://znanium.com/bookread.php?book=375874

Osipova, E. A. Theory and practice of socio-cultural branding. Value aspects of creating brands
in the social sphere: study guide / E. A. Osipova. - Moscow: SIC INFRA-M, 2015.- 156 c. - ISBN
978-5-16-103661-7. - Tekct : anexTponnsii. - URL: https://znanium.com/catalog/product/523512

Additional
Kuzmina, O. G. Brand management: study guide / O. G. Kuzmina. — Moscow : RIOR :

INFRA-M, 2019. — 176 c¢. — (Bwsicmee obpazoBanue: bakanaspuar). - ISBN 978-5-369-01614-5. -
Texkct : anexTponnsiii. - URL: https://znanium.com/catalog/product/989798

Castells, M. The power of communication: monograph / M. Castells; per. from English. N. M.
Tylevich, A. A. Arkhipova; under scientific ed. A. I. Chernykh; National research University "Higher
School of Economics”. - 3rd ed. - Moscow: Ed. house of the Higher School of Economics, 2020.- 594
c. - ISBN 978-5-7598-2029-1. - URL: https://znanium.com/catalog/product/1209260

Sharkov, F. I. Communicology: communication consulting: study guide / F. I. Sharkov. - 2nd
ed., erased. - Moscow: Publishing and Trade Corporation "Dashkov and Co", 2020. — 406 c. - ISBN
978-5-394-03546-3. - URL: https://znanium.com/catalog/product/1093697

Holden, Nigel J. Cross-cultural management. The concept of cognitive management: Proc.
manual for students studying in the direction 521500 "Management” and specialties 350400 "Public
Relations"”, 350700 "Advertising" / N.J. Holden; Per. from English. ed. prof. B.L. Eremin. - M. :
UNITY-DANA, 2017. — 384 C. ISBN 978-5-238-00886-4. - URL:
https://znanium.com/catalog/product/1028506

Cernatoni, L. Branding. How to create a powerful brand: a textbook for university students
studying in the specialties 080111 "Marketing", 080300 "Commerce"”, 070801 "Advertising" / Leslie
de Chernatoni, Malcolm McDonald; prev. and trans. from English. B.L. Eremin. - Moscow: UNITY-
DANA, 2017. — 559 C. — ISBN 5-238-00894-5. - URL:
https://znanium.com/catalog/product/1039965

15.2L.ist of resources of the information and telecommunications network " Internet"".

Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01_marketing_mest

Nation Brands Index, 2009. -  http://www.simonanholt.com/Research/research-
introduction.aspx

Expert community in the field of territory branding - https://www.facebook.com/regionbrand

http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR
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15.3 Professional databases and reference systems
Access to professional databases: https://liber.rsuh.ru/ru/bases

Information reference systems:
1. Consultant Plus
2. Garant

16. Material and technical support of the course.
To provide the course, the material and technical base of the educational institution is used:
classrooms equipped with a computer and a projector for demonstrating educational materials.

Software composition:
11. Windows
12. Microsoft Office



